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Claire V. Projects

  Business Council for Peace (BPeace)

Children Center of Happiness Orphanage (CCH)
This amazing organization takes in orphans 
and children living on the garbage belt in 
Phnom Penh, Cambodia.  The CCH provides 
room, board, and an education for all of 
the children at the orphanage, as well as 
vaccines, food and clothing for those who 
still live on the landfills. 

Laura Bradford, Designer and Founder of Claire V., is a member of 
the Council’s Executive Committee. BPeace is a U.N.-sponsored 
group of businesswomen committed to achieving peace by 
training women in post-conflict regions in how to run their own 
business and access international markets.  BPeace’s work has been 
featured in Marie Claire magazine, People magazine, and by CNN.  
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BPeace is currently working with a group of 18 Afghan women, helping them develop 
businesses in their war-torn country.  These new businesses currently employ over 800 
women fields ranging from textiles to trucking.

To kick off this project, BPeace sent 7 of its members on a training mission to Kabul, 
Afghanistan in early 2005.  While there, Laura Bradford taught the Afghan group several 
courses in finance and manufacturing.  Her “Product Development and Quality Control” 
course was voted a favorite among the women.  

In June 2005, BPeace hosted the “Style Road Trip”, bringing 12 Afghan women to New 
York City to take classes at The Fashion Institute of Technology and work directly with 
design houses such as Eileen Fisher and DKNY.   The trip was funded through corporate 
donations and a grant from the U.S. State Department.  The goal of the trip was to help 
the Afghan businesswomen  gain an understanding of the fashion industry and how to 
market their textile arts within the industry.

As a continuation of the BPeace project, Claire V. has recently begun an initiative to bring 
the exquisite needlework of Afghan widows to the world market by collaborating on two 
handbag designs (see the following Roanoke Times article).

Sustainable Cambodia (www.sustainablecambodia.org)

Claire V. is a sponsor of this grassroots program that encourages Cambodians to transform 
their communities from impoverished to empowered by supporting environmental 
initiatives, health care, education, economic growth and social responsibility.  
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 Artisans at work 

Weaving silk on hand loom Hand stitching a shoulder bag



  Claire V. FAQ’s
Why is Claire V. interested in preserving the art of hand-woven silk?

How does Claire V. decide which Cambodian organizations to employ?     

What are some of the most pressing needs of the Cambodian people and what else does Claire 
V do to help?

Where does the inspiration for the bags come from?

What else does Claire V. make besides purses?

Many Cambodians cannot meet their basic survival needs for shelter and food.  Over two thousand 
people live and work in the biggest waste dump on the outskirts of the capital of Cambodia, most 
making an average of $1 a day picking garbage and selling it to the recyclers.   Among these work-
ers, more than four hundred are children.  Last year alone, more than 10 children were buried alive 
under mounds of collapsed garbage.  Seeing this has motivated Claire V. to support orphanages 
such as CCH that can take the children out of the landfills and give them food, basic health care, 
and an education.  Since the summer of 2002, Claire V. has cosponsored tetanus and MMR shots 
for over 400 children living in the landfill.  Additionally, Claire V. started a project that offers sewing 
and other vocational skills training for older children that live in the landfill.  Claire V. reimburses 
families for their childrens’ daily work wages so they can take classes instead of work.

Most of the Vietnamese-produced bags feature embroidery, an art not widely practiced in 
Cambodia.  Claire V. has featured several distinguished embroidery patterns in its bags, including 
the widely popular Wisteria and the Goldie. The stitching on these bags is intricate - each bag can 
take up to 20 hours to make.  

Many themes are reflected in Claire V. bags.  The Wisteria pattern was fashioned after Laura’s 
childhood wallpaper, while the popular Audrey bag was inspired by Audrey Hepburn.  Most of 
Claire V.’s designs feature at least one unmistakably feminine feature, whether it be bows, pleats or 
flowers.  While many handbag designers capitalize on the latest fads, Claire V. designs boast classic 
style and simple lines.  A Claire V. bag can either complete the look or be the look.  Our goal is to 
make each handbag a wearable piece of art.

The current Claire V. line includes handbags, shoulder bags, evening bags & clutches, business totes, 
laptop cases, diaper bags, baby booties, cosmetic cases, jewelry & lipstick cases, lingerie & shoe 
bags, eyeglass cases, and scarves.

Weaving is a tradition in many parts of Cambodia. Girls learn how to weave at an early age from 
their mothers and grandmothers. Often the whole family participates in weaving silk. Claire V. 
wants to promote the village weaving tradition so women can work and take care of their families 
at the same time, instead of leaving the countryside and working in garment factories in the cities. 

Claire V. producers offer training and work to the disabled, most of whom are landmine victims or 
polio disabled. These organizations provide employees with skills and fair wages that enable them 
to make a living to sustain themselves and their families.  More importantly, working in a support-
ive  environment helps them learn to live with dignity. Besides offering skills and work opportuni-
ties to the disabled, Claire V. also encourages its suppliers to seek additional customers when they 
can so that they can grow sustainable businesses.

What distinguishes the Vietnamese-made bags from ones made in Cambodia?
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